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Trudy Rankins (00:01): 

Hi everyone. Today I'm going to talk about something that actually can really bother people when 
they're just getting started setting their business up. I want to talk about money and how to go digital on 
a budget, or in other words, how to get your business online as inexpensively as possible. Now, I don't 
know if you remember that basic funnel that we talked about in episode nine. If you've missed episode 
nine, I recommend that you go back and listen to it. But in short, a funnel is a process which helps the 
people you want to serve discover you, believe in you, buy your products and services, and then get 
your support after purchasing what you have to offer. 

Trudy Rankins (00:40): 

Now, a really basic funnel consists of four activities. You need to know where your customers hang out. 
You need to give them an entry point to your home base, which is usually a website where they can 
learn more about what you do to help them. You also need to be collecting their contact details in your 
email list. And then you need to communicate with them on a regular basis. Now, when I started my 
business, I didn't have a lot of money, and I had to figure out how to get set up. As my mum used to say, 
on the smell of an oily rag. So today I'm going to talk about each of these activities and the software or 
online accounts you're going to need so that you can do those activities as part of getting your business 
set up. 

Trudy Rankins (01:22): 

Now, when your business is young, usually you don't have a lot of money, usually. Some people do, but 
most people don't have money that they can invest into, into their business. Or if they do have money, 
it's not a lot. So you don't have a lot of time either, but that's a finite non-quantity. And if you really 
want to, you can juggle things to free up time to work on your business. But money can be a bit trickier. 
You need these online software accounts that help you do those four activities that I mentioned in order 
to get your business up and running, but you also need money to pay for those accounts. And if you 
don't have many, or any customers yet, then there's no money to help pay for it. 

Trudy Rankins (02:02): 

So that brings out a concept that I've run into a number of times in the world of online business, and 
that's all about, uh, beautiful constraints. Now, a couple of guys named Adam Morgan and Mark Barden 
wrote this book called A Beautiful Constraint: How To Transform Your Limitations Into Advantages, and 
Why It's Everyone's Business. And that, just that concept of beautiful constraint- constraints means that 
when you don't have enough of something, then being forced to achieve your goals despite those 
limitations means that you become much more innovative and creative in figuring out how to make the 
things happen that you want to happen. And it's the same thing when you're trying to figure out how to 
set up your business online with, when you just don't have a lot of money to invest or any money to 
invest at all. 

Trudy Rankins (02:51): 

So, when I started my business, as I said before, I didn't have very much money at all. So I actually found 
the money I needed by finding things around the house to sell. And I took the time to find them, clean 
them up, do them up, do whatever, and then I would put them online and sell them. And slowly bit by 
bit I was able to put the money together that I needed to do the things that I, to buy the things that I 
needed to buy in order to be able to get my business online. And some of that was actually training 
courses. It wasn't all about software platforms or software accounts, but some of it was training. But I 
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did that to be able to learn what I needed to learn. And also then to also pay for those software 
accounts. 

Trudy Rankins (03:30): 

And I've also heard stories of people downsizing into a smaller house in order to free up some of the 
money that came in every month so that they could use that to invest in their business. There's lots of 
different ways you can do it, but it is possible. But that's the whole concept of, of beautiful constraints. 
And it's something to keep in the back of your mind while you listen to the rest of this podcast. But the 
exciting thing is, is that it's possible to do a lot, if not most of what you need to do using the free 
versions of these online software accounts that you need to get your business online. Now, one of my 
team members, [inaudible 00:04:04], loves trying out free software and figuring out how to get what 
they need from it. It's all part of the challenge, and they really, really love it. So let's get stuck in. 

Trudy Rankins (04:14): 

The most important thing to remember is that for each part of your funnel, it is possible to organize 
things so that you can do most of it for free or find a substitute that is free. And when I say it, I mean all 
the, putting all of the bits of your funnel in place. So when thinking about your situation you need to 
decide whether you have more time or money. Now if both of those are in short supply, you have to 
decide which is more valuable to you and/or which one you can get more of money or free up more of 
time. So just keep that in the back of your mind as we talk through how to go digital on a budget. And I 
want to cover off each of those four areas or those four activities that I mentioned earlier. And I'm going 
to talk about those software components of those, and how you can actually get those set up for, for 
free if possible, um, or the kinds of questions that you need to ask to, to decide whether or not it's 
worth going with the free account rather than paying for something up front. 

Trudy Rankins (05:16): 

So, the first part of it is, is all about your funnel, or I shall say that a different way. The first part of your 
funnel is all about where your potentials are hanging out online, and then helping them to find you. 
Now, I'm assuming that you're creating and will continue to create content, like blog posts or videos that 
people are finding interesting and useful. Now, it's all very well and good to create those, but the catch 
is, is that people still need to find those things. They need to be able to find your blog posts. They need 
to be, be able to find any videos that you create. 

Trudy Rankins (05:49): 

So, there's three things that you can do for free that will help people find you, and the first one is to just 
do some research and find groups or forums on LinkedIn or Facebook where people are talking about 
the sorts of issues and problems that you want to help solve. And when you find them, you want to start 
by following the conversation threads. When I say following, I mean just paying attention to them and 
reading them. And doing that's going to help you clarify the language that people are using to describe 
their problems. Now, you don't just... you don't have to just use LinkedIn or Facebook, you could use 
Reddit or there's tons and tons and tons of other places where there's groups or forums where you can 
just talk about or listen to what people have to say about their problems. 

Trudy Rankins (06:39): 

Then the next thing to do is, is that you want to pay attention to what people are saying. And if you 
think you can add value to the conversation, chime in. You're not trying to sell your stuff, you're just 
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trying to help them resolve that one little problem that they're talking about. And if you do that often 
enough, people are going to start remembering your name and the fact that you actually cared enough 
to respond. And you'll find that eventually they'll either reach out to you privately, or they'll recommend 
you to somebody else when somebody else has the same sort of question. And then you can get in 
touch, uh, just through, uh, a private message or whatever. And then you can start having those 
conversations about how you might be able to help them and they, they would be willing to pay for that 
help that you can give. 

Trudy Rankins (07:25): 

But the most important thing out of these three things is that you want to make it all about the 
relationship and not the sale. And over the years I've been in business, I've discovered that strong 
relationships that are built on mutual trust and giving are the ones that drive growth and open up new 
opportunities. So just make sure you think about it from a, a relationship perspective, and not just about 
how you can sell somebody something. That's the quickest way I know of to actually kill, um, a, a 
budding relationship where somebody might get to the place where they know, like, and trust you, and 
believe that you can help them solve their problem. 

Trudy Rankins (08:00): 

Now, the second thing we want to talk about in terms of the online software that you're going to need is 
you need to, we need to think about something that I li- like to call your home base. Normally this would 
usually be a website. But your home base is the place where people go to find out more about you and 
the services and products that you can provide. Typically, that usually is a website. But when you're first 
starting out it doesn't have to be a website. You can get away with a website substitute for a little while. 
Now, the caveat is that eventually you will outgrow the available functionality of the free options, and 
you will need to build a website or pay somebody to do it. But in the meantime, here's some things you 
can do for free while you're saving up enough money to pay for your website. 

Trudy Rankins (08:49): 

The first thing is, is that both LinkedIn and Facebook give you the ability to set up separate pages for 
your business or your projects or whatever you want to use them for. I'll do a short training video and 
post it on the Online Business Launchpad YouTube channel that shows you how to do it for, for LinkedIn. 
Or you can just search Google by typing in how to set up a business page on LinkedIn, and the 
instructions are right there close to the top of the page. You can do the same thing with Facebook. One 
of the best blogs I've seen on how to do that is from Hootsuite, and I'll post the link in the show notes. 
And, and of course there are tons of YouTube videos that explain how to set up a business page on 
either LinkedIn or Facebook. 

Trudy Rankins (09:30): 

I have two business pages. I have one for West Island Digital, and I have one for the Online Business Lift 
Off Program, and we post different things on each of those. And sometimes when people want to know 
more about it, we can send people to those business pages and they can find out more. Now the second 
thing that you can do is, is that not so many people know that you can set up an account with Google 
My Business for free, and use that to share tons of information about your business and the products 
and services you offer. The way you do that is, once again, go, jump onto, um, your browser and type 
Google My Business into the search bar. Then scroll down until you get past the ads and click the link 
that says Google My Business. Now, getting this Google My Business stuff set up, it's a bit more 
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complicated than to set up, to set up then LinkedIn or Facebook. Uh, well, actually, it's, uh, a lot more 
complicated, but it's totally worth the time that you spend. 

Trudy Rankins (10:25): 

Now, why is that? It's because it's part of Google's world, and they will send people to your Google My 
Business account if they think you have what people are looking for, and it's free. So the more 
information you include, the more likely people will find you on Google My Business. And I was having a 
discussion with my daughter and son-in-law about how much information is actually needed. And my 
son-in-law said, "Look, it's like leaving your home half dressed, and with the shoes untied when you're 
going to a job interview. People are going to think you don't have what it takes if you haven't filled out 
all of the bits of information in Google My Business," and he's right. It, it does take time though. You 
need to fill out the details, and then you have to wait for a code to arrive in the snail mail or by post, 
which you then put in before you can finish filling out the information on your Google My Business 
account. 

Trudy Rankins (11:14): 

Now, the third thing that you can do to avoid building a website for a little while is to use the landing 
page functionality that comes with a lot of the email service provider accounts. Now, email service 
providers keep on improving, uh, their landing page functionality. And they're starting to provide 
templates that make it a lot easier to build pages that look a lot like webpages like, wh- like website 
pages, so it's worthwhile looking at that as well as an alternative. Now let's just talk a little bit now about 
number three, which is your email service provider, which is a really, really important part of your 
funnel. Your email service provider or ESP as people sometimes call them are where you store the 
names and contact information for the people who have expressed interest in what you have to offer. 
And they've given you permission to collect and keep those contact details. 

Trudy Rankins (12:11): 

Now, I use AWeber and I'm in the process of moving to ActiveCampaign because I need the extra 
functionality that ActiveCampaign provides. I did originally look at MailChimp because it had a free 
account, but I ended up going to AWeber because MailChimp didn't have what I needed. Plus, I found 
AWeber easier to learn how to use for some reason. I'm not sure why, but that's just, was just me. 

Trudy Rankins (12:34): 

Now, AWeber and ActiveCampaign cost roughly $250 Australian a year give or take depending on what 
the exchange rate is. So if you can't afford that right now, you may want to use a free account, but 
before you do make the decision ask yourself several questions. First one is do you need more than one 
list? So for example, I have several lists that I've built over the last few years, and I need to be able to 
host more than just one list because the people on that list, on each list are, are there for such 
completely different reasons that it doesn't make sense to, to combine them into one list. So if you need 
more than one list, you need to go for a paid version. 

Trudy Rankins (13:19): 

The next question you have to ask is how many people do you have on your list right now? Now, some 
people come into this, this part of their business with a list. Some people don't have a list at all. But if 
you do have a list, and if it's more than 2000 then you're going to need a paid version. If you have more 
than 2000 people on that list, you're going to need a paid version, uh, for your email service provider. 
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The third question to ask is how many people do you hope to have on your email list within the next two 
years. Now, if it's more than 500 you'll probably want to go for a paid version plus you're going to want 
to decide how much you're willing to pay as you grow and whether you're willing to transfer to another 
email service provider as you start to need new functionality because of how much you've grown. 

Trudy Rankins (14:06): 

So in other words, it's a trade off between time invested to save money and time and money you'll have 
to invest later. But if you have to go with a free option, there's no choice and you only need one list, at 
least right now. And your list has way less than 2000 people on it. The three providers that are worth 
checking out are MailChimp, ConvertKit, and MailerLite, and I'll put links to those into the show notes so 
that you can go and check them out and have a look. But if you're not sure which one to pick, well then 
with these three, it's all a numbers game. Look at where you expect to be list size wise in two years. 
MailChimp lets you have 2000 on your list before you have to move up to a paid account and ConvertKit 
and MailerLite let you have 1000 on your list, but there are other things you may need that ConvertKit 
and MailerLite do better than MailChimp. So check out things like how many emails you're allowed to 
send per month, how responsive their help desk is, etc, before you choose which one of those three that 
you'd like to have as your, uh, email service provider. 

Trudy Rankins (15:14): 

Now, let's talk about the fourth thing that you need to be looking at, and that's your home base address. 
So we've talked a little bit about your home base. Now let's talk about your home base address. Now, 
just like a bricks and mortar business, you're going to need an address for your business's home base, 
the place where people go to find out more about you, your services, and your products. Now, if you're 
using LinkedIn or Facebook, and you've got a business page there or you have a Google My Business 
Page, your home base address is just going to be the URL for those pages. But if you're going to have a 
website, you need a web address or a URL, same thing. This is something you have to pay for. They 
aren't that expensive. Uh, typically the ones that we tend to get for our Online Business Lift Off 
participants typically cost right around sort of 3495 Australian per year, you do have to renew them 
every year. 

Trudy Rankins (16:11): 

Um, but they're not that expensive, and you can get them from a number of different providers. So, we, 
we've, we're in the process of trying out something called Namecheap. We already use SiteGround, and 
I have people who've been students who, uh, use Bluehost. So there's lots and I'll put some links in the 
show notes for the ones we use or the others that we know, use, and swear by, or that others we know, 
use, and swear by just to be crystal clear. So that's one thing. You need to have like the URL, you've got 
to purchase the URL, the, the web address. 

Trudy Rankins (16:42): 

Then the next thing you need to do is you need to have a place to host your website, a place where 
those files, your website files actually sit. And there are some really important things to consider when 
buying your URL or your web address and getting the right website hosting package. The first thing is 
that some hosting providers will give you a free URL if you take up their hosting offer. This can be a good 
thing, but you do need to weigh up the total cost of the package to make sure that it really is cheaper to 
do it that way. 
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Trudy Rankins (17:13): 

The second thing that you need to do is or to have is called an SSL certificate. Now SSL is short for Secure 
Socket Layer. Now, that's a tech term that you don't really need to worry about. But you do need to 
make sure you do have one because if you don't, the little bit that starts each web address, which is the 
HTTP and or it's often HTTPS. If you don't have the SSL, uh, certificate, it won't have the little S on that 
part of it. And Google does not like that at all, and if it can't find the S in HTTPS, it's going to put up all 
kinds of warning messages. And it's going to scare off your customers because their, their warnings are 
warnings. 

Trudy Rankins (17:57): 

They're basically saying this, this site isn't secure. It's not safe. Are you sure you really want to go there? 
And all these kinds of warnings that your customers are... as soon as they see it, they're going to go, 
"Whoa, what have I gotten to?" And they're just going to back off and not go to your website. So, some 
hosting companies will cover the cost of the SSL certificate in your hosting fee, and some don't. So be 
sure to check. 

Trudy Rankins (18:20): 

The third thing that you want to be thinking about is that you need to make sure that you choose the 
option for... And this is when you're purchasing the URL, choose the option which is going to make your 
name and contact details as the owner of your URL or web address private. Now, I didn't do that once 
and as soon as I bought the URL without the privacy protection, I started receiving all kinds of horrible 
spam, and I thought I was saving myself money. But all I did was waste an entire, a lot of time trying to 
get rid of all the junk mail that came through because I didn't buy the privacy protection. Most hosting 
companies charge for the, the privacy side of things, but it's worth every penny, um, if you do have to 
pay for it. So, don't ignore that. Make sure you, you protect your, your details so that you just don't get 
inundated with junk and phishing emails. 

Trudy Rankins (19:11): 

So, the last thing I want to talk about in relation to the URL is, make sure you think about whether your 
hosting company gives you at least one free email address or whether they make you pay for them. 
SiteGround gives you, uh, uh, unlimited email addresses, and so do some of the other hosting 
companies, but be sure to check. Now, why does that matter? Because you want to make sure that your 
email address matches your URL. You want to have a, an email address that has your first name or some 
identifier that makes it your email at your, your business URL. And then you also have, want to have one 
that's like a hello at your business URL, or an information at or something where that's a generic type 
thing where you can, you can, um, set it up so other people can check it or that you know that if emails 
come through with that email address, that it's going to be something that's related to your business 
and not something for you personally. 

Trudy Rankins (20:06): 

So, so make sure you check to see whether or not you can get those for free through your hosting 
account, or whether you have to pay for them. And also, do not make the newbie mistake of thinking 
that you can use a Gmail account that has your business name at the front and then at gmail.com at the 
end. There's nothing that screams beginner more loudly, and it's what a lot of scammers do. So people 
are more likely to be wary and not open your emails if they don't come from an email address that looks 
professional and legit. And by that, I mean, it's got your business URL at the end of your email address. 
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Trudy Rankins (20:43): 

Now I want to talk about one more thing and that's how to keep the costs down on your website. Okay, 
so you've decided to set up a website, and you've bought the URL, the web address. Now you need to 
think about several things, and it can get a bit confusing. So I'm I'm going to put a link in the show notes 
to an infographic that puts it into something that's visual, and more easily understood than just words. 
But for purposes of this podcast, I'll do my best to describe it in words. 

Trudy Rankins (21:12): 

So here's some questions that you need to ask yourself. Do you want to build a website yourself or not? 
Now, if you're comfortable with tech or you know you have to learn how to set up your own website, 
that's great. It's a really good skill to have, and it comes in super handy if you just need to get in there 
and make some changes, little changes, tweaks here and there to content or images or whatever. It's 
going to save you a lot of money, at least in the beginning. Now, just a bit of a word of warning, though, 
I'm really good at learning how to do back end stuff. I can learn how to use software really quickly. But 
I'm not so good at the creative side of things when... And by creative, I mean, the kind of creative where 
you have to think of new ideas, write them down, or you have to create art, beautiful things. 

Trudy Rankins (21:57): 

So, while I can do the setup I had to Learn how to write the content. And even now I need help making 
the actual page look beautiful. Fortunately, a beta website doesn't have to be beautiful to be effective. 
Beautiful is a nice to have that can come later. But what I want you to think about is, is, is that if you're 
good at the tech, are you also good at writing? Are you good at... Do you have a good eye? Are you able 
to see what looks good and what doesn't? Those are three different things that come together to help 
create the look and feel of the website. And if you can do one, but not to the others, you might need to 
get a little bit of help. Um, or if you can do all three fantastic, you know, you might want to look at 
starting a web design company although there's billions of those out there. I just slightly, but if you were 
actually really good at writing copy, creating beautiful things, and being able to set up the, the software, 
you actually have got, um, a competitive edge over people who can only do one thing, one of those 
three things. 

Trudy Rankins (22:52): 

Anyway, I digress slightly. If you, if you have the ability to create the website yourself that's fantastic. If 
you don't have the ability, but you're willing to learn, uh, that's fantastic as well. But if you're not 
comfortable learning, you have to ask whether you can afford to pay somebody to do it for you. Or do 
you know somebody who will do it for you for free. Like some people have nephews and nieces or 
partners or whatever, people who are willing to do it for you, or they're willing to learn how to do it on 
your behalf. So that's, that's could be a positive thing. But you need to be careful about trusting just 
anyone with building your website. You need to check that they actually know what they're doing. And 
get them to show you examples of other websites they've built or if you have somebody in your family 
who's learning how to do it, so they can help you make sure that they know the fundamentals of what 
creates a good website so that they may build you a good one. 

Trudy Rankins (23:45): 

You just want to make sure if you do get lucky and you have children or partners who can either do it for 
you or learn how to do it. Just make sure you have the ability to go back to them and ask them to make 
changes without it costing you the earth. So you know whoever it is that's built the website for you. You 
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want to be able to go back to them and say, "Hey, can you fix this? Can you fix that?" Um, so that's 
pretty important. 

Trudy Rankins (24:05): 

The second thing you want to think about is, what platform do you want to use? And by platform, I 
mean the software that lets you create the shape of your website. Now, I originally started using Wix. 
Now there are others like it, Squarespace and Weebly and tons of others. But I do regret not learning to 
use WordPress from the very beginning. I did think about using it but it seemed so complicated. And I 
just wish now that I'd put in the effort to learn it because as my business grew, I outgrew the 
functionality Wix provides, and I've had to learn how to you, use WordPress anyway. And it's such a pain 
having to transfer your website from one platform to another. Let me tell you, I'm in the middle of it 
right now. 

Trudy Rankins (24:48): 

So WordPress is very flexible, and if you learn how to use it, it will allow you to grow your website as 
your business grows. Now, here's a tip for new players. There are two versions of WordPress. One of 
them supplies the tools to create your own website, and the other one gives you a platform, a kind of 
like Wix to build your website on. And that one has limitations when it comes to monetizing your 
website. So when you do, if you are going to use WordPress, make sure you go to the wordpress.org site 
to get started. Now, if you aren't going to use WordPress, if you do go to wordpress.org, that's where 
you can actually either download the tools that you need for that or your hosting package should 
actually give you the ability to just click a button, and, and set it up for you. It's free. Uh, so that should 
be, that should be something that you can do quite simply and quite easily, but you do have to have it. 

Trudy Rankins (25:41): 

Next, you have to decide which website editor you want to use. Now there's a difference between the 
website tool that helps you create the shape of your website and by that how many pages, which, you 
know, which pages and how you want them set up, what the URL is for each page. That's what 
wordpress.org is for, the, the tool that wordpress.org provides. But when it comes to the editor with 
WordPress, or not even just with WordPress, when it comes to website editor, if you're using a non 
WordPress platform, this editor is usually built in. But if you're using WordPress, you're going to need to 
choose an editor. Now, they call them themes in the world of WordPress, which I found really confusing 
at first. But these editors or they, these themes, they all operate slightly differently. So I use something 
called Divi, D-I-V-I as my editor. It's created by Elegant Themes, and I'll make sure to include a link in the 
show notes. 

Trudy Rankins (26:39): 

Now, the reason I use Divi is because I've tried a number of different editors and it was... or themes, and 
it was the easiest one to learn. And it has the best range of functionality for what I need. Now, you can 
use free editors. There are free editors out there. They tend to have limited functionality. Uh, Elementor 
seems to be one that fairly popular. But once again, there are traps for new players. If you do use 
Elementor, don't just dive in there and fiddle around. Make sure you do some tutorials on how to use it 
properly, because it's possible to really mess things up if you don't, and that is going to waste your time 
and energy and be really frustrating. 

Trudy Rankins (27:18): 
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So, once you've decided which editor to use, then you need to decide which website page template or 
layout you want to use. So just to recap, there's the tool that lets you set up the pages. Then there's the 
tool that lets you edit the content on the pages. And then there are templates that you can choose 
which gives you pre-populated content and images. Um, so that you don't have to start from scratch. 
And they often come with, with most of the, most of the ones that are available in terms of the, the 
editors, uh, or the themes come with really beautiful templates. Or you can, or you can sometimes buy 
them. Divi certainly comes with a number of very well done templates that you can use to just tweak 
and customize for yourself. So, absolutely, the last thing you want to do is to try to create your pages 
from scratch, the content of your pages from scratch, and the layout of them. Trust me on this one, I 
made that mistake, and it's taken ages to rectify. 

Trudy Rankins (28:19): 

Now it's possible to do, yes, but remember what I said about not being that good at making the page 
look beautiful. My pages looked terrible. And it, it hasn't been that long ago that I finally managed to get 
that sorted. It took ages to actually get it all sorted out. So take my advice and find a free template that 
you like the look of, and spend your time and energy building your website from that template, you'll be 
glad you did. So there you have it. 

Trudy Rankins (28:45): 

We talked about the activities that you need to undertake as part of your basic funnel, uh, for people to 
be able to find you. You need to know where your customers hang out. You need to give them an entry 
point to your home base, which is usually a website where they can learn more about you can help 
them. Uh, you need to be collecting their con- their, their contact details in your email list, and you need 
to be communicating with them. And then we talked about how each one of those activities needs to be 
supported by software that you need to set up. And usually, depending on where you are in your 
journey, you would purchase it. But when you're just getting started out, it is possible to get them set up 
for free for a lot of those things. 

Trudy Rankins (29:24): 

So, I've told you as much as I can right now about how you can get your business online and go digital on 
a budget. At the beginning, you can do it very, very inexpensively, maybe even for free for a little while. 
And how much you spend when you get started is all going to depend on how much money you do have 
to invest in your business. How creative you get in figuring out how to find the money, if you don't have 
any right now. How big you think you're going to grow in the next couple of years, and how long it takes 
to get your first few clients and what you do with that revenue. 

Trudy Rankins (29:57): 

Now I mention that because I highly recommend that you check out a book entitled Profit First by Mike 
Michalowicz. If you do what he says, you'll make a profit from the very beginning. And that's not a 
gimmick because you do have to control your expenses in order to be able to make a profit. But he gives 
you a, a method or a framework that makes it possible to do that from the very beginning instead of 
focusing entirely on, oh, well, I need to spend all this money so that I can get my business up and 
running. You want to make sure that you're making profit from your very first customer. So anyway, I 
use his method, and it's made a really big difference in my business. I wished I'd had it from the very 
beginning, it would have saved me from a lot of mistakes. 
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Trudy Rankins (30:35): 

Anyway, I digress again. The whole concept of controlling your expenses and living within your means is 
so important. Uh, and it's one of the reasons why I decided to do this episode. It is possible to get your 
business online completely for free. But remember, it's all a trade off because you may grow faster than 
expected, and you might need more functionality more quickly than you thought. So, it's always a trade 
off between time and money, and you need to make sure you take the time to think about the money if 
that makes sense. You need to be strategic about it. So having said that, don't let lack of money or time 
stop you from getting started. 

Trudy Rankins (31:13): 

Once again, I hope you found that useful. Please remember to check the show notes and download our 
infographic that explains all the components that you need to get your website set up so you can 
visualize it a little bit better. And take care and all the best as you build your business. And I'll see you 
next time on the Online Business Launchpad Podcast. 
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